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See the future: what do students want to study and why?
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Alumni Matters 2012: What Alumni Want

An international report on what alumni want
and expect from the relationship with their business school.

September 2012 :: Andrew Crisp, Lesley Brown, Sarah Hardcastle
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Tomorrow’s MBA
2012

Prospective MBA students

set out their views on what they
think of the MBA qualification,
what they expect from the
business school experience and
what they want to study.

GenerationWe

A report on business school websites

FOSWARD )

GenerationWeb

JABS it T A report on business school websites

The Business of

An international report on branding, mark
drawing on the views of current students,

July 2011 :: Andrew Cri

The Business of Branding (
An international report on branding, marketing and busines: The Business of Branding 2010

drawing on the views of current students, alumni, faculty an/ car ri n t
g An international report on branding, marketing and business school perceptions,

R s LR e drawing on the views of current students, alumni, faculty and administrative staff.

July 2010 :: Andrew Crisp, Sarah Hardcastle
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A change of d

Prospective and current
students, alumni and employers
provide their views on five key
trends in business education -
perceptions of business, the
value of a business education,
sustainability and ethics,
internationalism and technology.
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What’s happening to the MBA?

Generalist or
specialist MBA
2014

Preferred MBA
delivery
2010/2014
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Why are you planning to study for an MBA? (select up to two options)

to change roles within my arganisation and
naad the businass skills provided by an MBA,

to change sectorfindustiry and need the
business skills provided by an MBA

to improve my employability, enhance my
business skills and guard against losing my
joo

ahways planned to do an MBA as part of my
personal development

to start my own business and believe an MBA
offers key skills to help me succeed

recommended to take an MBA by a
friend/colleaguafemployear

to improve my earning potential

to build my professional network

made redundant and am/was looking to
explore new opportunities

Other (please specify)

0% 2% 10% 19% 20% 29% I 35% 40% 45% 20%
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Why study for a specialist Masters (MSc)?

Other

| believe it will help me earn a higher salary

| have reached a ceiling in my career and need a Masters to get a promotion

| perceive a Masters as a cheaper alternative to an MBA

To move to a better job in a new company

To enable me to take my career in another direction

| was recommended by my employer to take a Masters degree

| want to use the degree to help obtain a professional qualification

| am particularly interested in a subject and want to study it further

| want to gain new skills to improve my employment prospects

It is the first step to an academic career _

There are very few jobs available so | want to continue studying

,0% 10,0% 20,0% 30,0% 40,0% 50,0% 60,0% 70,0% 80,0%
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Which is your preferred form of teaching and learning for your MBA?

20%
45% |
40% |
35% |
30% |
25% |
20% |
15%
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Thinking more broadly about an ideal MBA program, what are the five most important
aspects for you?

Emphasis on practical content/application

Ability to specialise in a certain area

Teaching gquality

“alue for money

Alumni network

Mentoring

Crverse student mix

Academic reputation

Strong employment/placement record

Total fees and other costs

Connections with businass and industry

Campus and facilibes

Career services

International dimension and global nature of the program

Length of program

Offers many scholarships/bursaries

Recommended to me

World class recruiters visiting the campus

Small class size

International exchange opportunities with well-recognised schools
0% 5% 15% 22% 35% 45% 55% 62% 7o% 82% 95%
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Which of the following, if any, would make you more likely to consider a business school that you
had not previously thought of attending?

if | knew more about the offer

If the costs of studying were lower than others | am considering/had
considered

If the cost of living were lower than at the other locations | am
considering/had considered

If the program content was better suited to my wishes

If the career outcomes for graduates were better than at the other
schools | am considering/had considered

If | Knew someaona who was an alumnus of that school

If the school was ranked higher than the other schools | am
considering/had considered

If the school brand was better/more recognised among my peers and
work colleagues than the other schools | am considering/had
considered

Other

0% 20% 40% 60%
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When making a decision about which MSc to study, what iIs most important?

that has programme content informed by close links with business and industry

that has students with a wide mix of experience

with work experience opportunities

with international study options

with flexible study options (e.g part-time, evening, distance learning)

that offers good value for money

that will provide me with new skills

that will improve my earning potential

that will improve my career prospects in the study country

that will improve my career prospects in my home country

that will challenge me to think differently

that combines academic theory with real world application

that has content | can tailor to my needs

that has strong practical content

,0%

10,0%

20,0%

30,0%

40,0%

50,0%
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Which specialism would you prefer?

20%
45%
40%
35%
30%
25%
20%
15%
10%
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Indicate the content that you consider most valuable to you in an MBA degree
50%
A5%
40%
35%
30%.
25%
20%
15%
10%

5%
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Skills sought by prospective MSc students

50,0% -
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Sectors of interest among prospective MSc students
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Around one-third of prospective ¥/
undergraduates (37%) and prospective
postgraduates (32%) ‘would consider
studying for some of a business degree
online’.

Around a quarter of prospective
Bugger the pub, undergraduates (26%) and prospective

let’s chat online. pos.tgraduates (22%) ‘would st.uc?ly
online rather than on campus if it was

cheaper to do so’.
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More than 80% of all
managers/directors agree that ‘I
expect my organisation to use
technology to deliver more workplace

learning in the future’.
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HOW ITWORKS  COURSES  SCHOOLS  REGISTER NOW

Take great online courses from
the world's best universities

Find a Course & Start Learning

riting 2.1x: Principles s UC BerkeleyX
n E ngl is h Course code: ColWri2.1x

y academic writing for English Language Classes start 8 Nev 2013
j on essay development, grammatical Course length: 5 weeks
self-editing.
Estimated effort: 5-6 hrs per week
n - usetts
Ilip s EE] HARVARD Berkele Tus Usavrrsir RSE
Technology L UNIVERSITY of TEXAS SYSTEM Prerequisites:
gt oL EAUFDHHIA In introduction to academic Writing for Eng“Sh Language Students should be proﬁcient enough in
ssay development, grammatical correctness, and self-editing. English to follow an introductory level
The five-week course will comprise a review of basic grammar terminology and university course.

understanding; writing effective sentences and paragraphs; introductions and
conclusions; strategies for writing longer texts; and thesis statements. The course

g g . Register for ColWri2.1x
marerials will he nffered via readines and videns A couirse workhnok in ehonk form

courserda Courses Partners About ~ | SignliIn Sign Up

Take the world S best courses,
onli ,for free

‘0‘0

.

Il ] o W , LI |
Join 5,4215650 GOUrSeT1aNSs. ‘
Learn from 538 courses, from our 107 partners.

Learn about Signature Track » r 2 ()

AAsS ‘}

Ludwig-Maximilians-Universitat Minchen »
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iTunes U > The Open University

World class learning anywhe
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National Family Week: 30th May 5th June Sort By: Featured
Writing family history .. - Evolution and the hu... Caring: a family affair ...
The Open University The Open University The Open University
| SUBSCRIBE FREE | ~ J ‘ | SUBSCRIBE FREE |~ | SUBSCRIBE FREE | ~
Social Welfare: Whose Problem? Sort By: Featured

| ' Amartya Senon ... L3 Welfare - who's respo... Social Problems: who ...
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Quick Links

Tell a Friend

Copy Link

Share On Facebook
Share On Twitter

Categories

Business
Engineering

Fine Arts

Health & Medicine
History
Humanities
Language
Literature
Mathematics
Science

Social Science
Teaching & Education

Top Collections

I.n_ the -13_O9ld.ays up to January 2012 since the Open University launched on iTunesU, there had been
over 44 million downloads of their material, with 5,192,000 visitors downloading files, an average of

291,500 downloads a week, 90% of visitors coming from outside the United Kingdom and 1 in 33.6
downloaders going on to visit the OU website.
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General Assembly London <hello@generalassemb.ly> 12 June 2014 08:19
To: andrew crisp <andrew@carringtoncrisp.com> Hide ails
Last Call for Back-End: Make Your Move

1 une 20140835 # GENERAL ASSEMBLY On Campus

General Assembly London <hello@generalassemb.ly>
To: andrew cris drew@carringtoncrisp.com>
Your Summer Extracurricular: Product Management Class

Upcoming in London

Make Your Move

@ GENERAL ASSEMBLY Learn OnCampus Online

Upcoming in London General Assembly London <hello@generalassemb.ly>

To: andrew cr sp <andrew@carringtoncrisp.com>

Your Week at GA London | The Tides Have Turned

General Assembly London <hello@generalassemb.ly>
To: andrew crisp <andrew@carringtoncrisp.com>

Announcing Our Summer Course Catalog

Summe

i GENERAL ASSEMBLY

i GENERAL ASSEMBLY Learn  On Campus

Upcoming in London

est'the Waters

SR X

Upcoming in London

Your Place In the Sun

Gain the advantage. Starting in class on Saturday, gain the ability to build your
own web product. Do it yourself by learning Ruby on Rails and implementing
your own working prototype - in only 10 weeks.

Extra credit. Make the most o
Management programme, wh
disciplines and take a produc

General Assembly London <hello@generalassemb.ly> 3 June 2014 08:18
To: andrew crisp <andrew @ carringtoncrisp.com: Hide Details
How Do You Satisfy All Stakeholders and Deploy Your Product on Time? nbox — POP account

General Assembly London <hello@generalassemb.ly> 13 June 2014 0

@ GENERAL ASSEMBLY CALENDAR s gy i i e
10! andrew crisp <andrew@carringtoncrisp.com> Hide L
nbox — POP

You Want to Customise Your Website. How Do You Do It?

Upcoming in Londen BA GENERAL ASSEMBI_Y Learn On Campus Online

General Assembly London <hello @generalassemb.ly=>
To: andrew crisp <andrew @carringtoncrisp.com:
Your Week at GA London | Just in Time

Lead the Charge

General Assembly London <hello@generalassemb.ly>
To: andrew crisp <andrew@carringtoncrisp.com>

There’s Still Time — Become a Web Developer in 12 Weeks

i GENERAL ASSEMBLY

Make Magic

Upcoming in London GA GENERAI. ASSEMBLY

Wait No More

y 4

Upcoming in London

Code Call

A You've been handed a set of requirements for a new product tha
/ is bringing to market. All the stakeholders — from the tech team
team to the CEQ — have demands for the product development,

vou to nrioritise. How do vou proceed?
Your personal website showcasing your digital photography portfolio is coming

along well, but you have ideas for customisation that exceed the capabilities of
the basic website template you’re using. You’re particularly interested in
adding slideshow capabilities, so you can better engage your visitors. What do

L —

Start the party. Join us this Friday, 6 June for a beer on the GA rooftop and a free

taste of product management. You'll have the opportunity to meet a product
management instructor, experience a sample session, network with peers, and

meet the GA team.
Last chance to apply. Here's a reminder that Friday, 13 June is the application
deadline for our all-day, every-day Web Development Immersive programme,

starting Monday, 30 June.
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Explain the value of career services at a business school in your decision making

B Strongly Disagree B Disagree 0 Meither Agree nor Disagree B Agree B Strongly Agree

When applying | want to read profiles of
graduates on the school website

When applying | would like to speak to
alumni about their career progression

| expect the school to offer dedicated career
semnvices for MBA students

| would like to access career services as an
alumnus

| would like help finding a work placement
during my studies

| would like to know which employers have
recruited graduates from a school in recent

years

| expect the school to create a CV book in
print or electronic format

| would like help with my interview skills and
CV

0% 10%  20%  30%  40%  50%  60%  70%  80%  90%  100%
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Company

Google
McKinsey & Company
Apple

The Boston Consulting Group
Bain & Company
The World Bank

Goldman Sachs

LVMH

Nestlé

BMW







Explain the role of fees in your decision making

B Strongly Disagree B Disagree 0 Meither Agree nor Disagree B Agree B Strongly Agree

MBA fees are too high

MBA fees, although high, offer a good
return on investment

| would choose a business school simply
because it had lower fees than another
school | was considering

Cost is only one factor in my decision
making

| am more likely to consider a business
school if it offers many scholarships

| am more likely to consider a business
school if | can get a loan to cover some

of the costs of study

0% 20% 40% 60% 80% 100%
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What impact are the following information sources/events likely to have on your decision to apply
to a business school for an MBA?

B High impact B Medium impact U Low impact

MBA fair

On campus information session
MBA Masterclass

Campus visit

Off-campus information session

One-on-one meeting with school staff (coffee chat, etc)
School MBA brochure

School website

Third-party website (e.g. GMATClub, MBA.com

Email or phone call to school

Contact with school alumni

Friends/colleagues

School MBA social media channels (Twitter, Linkedin, blog, etc)
Independent admissions consultants

Press

Other (please specify)
0% 10% 20% 30% 40% 50% 60% 70% B80% 90% 100%
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Which of the following media are likely to have/had an impact on you when deciding where to

study?
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Which professional accreditations are important?

Other

TMI (Tourism Management Institute)

CBI (Chartered Banker Institute)

ACCA (the Association of Chartered Certified Accountants)

CIMA (Chartered Institute of Management Accountants)

CIPFA (the Chartered Institute of Public Finance and Accountancy)

RICS (Royal Institute of Chartered Surveyors)

CIPD (Chartered Institute of Personnel & Development)

CIM (Chartered Institute of Marketing)

BIFM (Facilities Management)

,0%

1
40,0%



Other I

2010

Phone

Laptop

Desktop

0% 10% 20% 30% 40% 50% 60% 70% 80%

W Desktop
W Laptop
Tablet

W Smartphone

.. Other (please specify)

2014
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Cass Business School
CITY UNIVERSITY LONDON

The Cass MBA London

cassmbalondon.com

Original Thinking Applied
s.ac.uk/mba

All that you can be,

begins here.

Your company is
renowned for quality,

in-house manufacturing.

Competitors are
outsourcing production
overseas to cut costs.
Think you can remain
competitive and ethical?

Think. You can.

Explore the leader inside you

The Lancaster MBA

Exp!

Explore the Lancaster MBA.

2012 Winner
ot

Management

UNIVERSITY OF EDINBURGH
Business School

OUR

STUDENTS
COME FROM

OVER27

DYNAMIC

THINKING,
ACADEMIC
RIGOUR, GLOBAL

REPUTATION

THE

: EDINBURGH
™HEWORLD'S

LEADING
FINANC
mog IRAL

CAPITALS

The Edinburgh MBA.
Set your sights on
a global experience.

Attracting an international cohort, you'll be part
of a truly global experience. The Edinburgh
MBA delivers a rigorous curriculum focused on
leadership, innovation and best practice,
incorporating extensive opportunities to
connect with a vibrant and influential business
community at the heart of Scotland’s historic
financial capital.

The University of Edinburgh Business School
shares in an educational heritage that stretches
back more than 400 years.

COUNTRIES

conNecTs YOU
WITHL EADING

MBA

Take a closer look, visit
www.business-school.ed.ac.uk/mba

HOUNINIAT

PRACTITIONERS

|

OUR
UNIVERSITY
DATES BACK

TO]

Our history, reputation and location ensures
that the experience you can expect is one of the
worid’s best.

If you'd like to join a thoughtful, ambitious and
diverse group of like-minded business people,
immersing yourself in our comprehensive
approach to leadership, visit our website and
hear what our graduates have to say.

Acreded by
7 Asso(ia(ion
of MBAS

Husam Elnasri
MBA Student
of The Year

2012 | Business
| Sehool of
WINNER | the Year

LANCASTER

UNIVERSITY

Full-Time and Exec MBA offered in Lancaster | Global Exec MBA offered in Jordan, Singapore, Malaysia and Ghana.

One
of a kind!

You will hardly find a better place

\

REAL WORLD. REAL LEARNING

RANKINGS MATTER!
BUT WHAT MATTERS IN RANKINGS?

' l!

atwhich to unlock your full potential.
Study at Germany's leading business
school and experience research and

The IMD MBA program develops technical competence, self-awareness

hing at the highest inter

I level.

\

(part-time}

Imperial College
London
BUSINESS SCHOOL

~»As* ati
olhféks o

PREVENTING
HIV IN BABIES

IS NOT
A MEDICAL
PROBLEM.

The Imperial MBA
FULL-TIME | EXECUTIVE | GLOBAL

- B Mannheim Master
Accounting & Taxation
+ {part:time)
* m OpenCourses’
® Company Programs

MANNHEIM ¢
BUSINESS

www.mannheim-h

Preventing mother-to-child transmission of HIV in developing
countries is medically possible. The cost of the drug is negligible
The real issue is logistical; getting mothers tested and then
supplying the medicine to those who need it. A complex
challenge like this requires skills in analytics, supply chain,
project management and the ability to lead across muitiple
functions. It takes imaginative thinking to find effective
answers and innovative ways to implement them.

At imperial College Business School our MBA students

grapple with ‘Grand Challenges’ such as this, using their
imagination as well as their management and leadership skills
to demonstrate how good business practice can be used to
benefit the global society.

Imagine what you could do with an Imperial MBA,
imperial.ac.uk/business-school/imagin
IMAGINE 11

nl

Connect with us:

[ fl v Hin Q]

and moral judgment. This informs our choices of program content, teaching
method and research agendas. We select the best group of 90 participants every

year - experienced, mature and globally minded. We offer real-life, solid education

recognized for its direct applicability and impact.

IMD’s choices continuously earn us the highest praise for offering an educational

experience second to none; they also limit our ability to compete on issues

unrelated to education.

EDUCATIONAL T Open Program FIRST IN OPEN PROGRAMS
anking measures
EXPERIENCE (0  onai experience  WORLDWIDE
FINANCIAL TIMES, 2012 & 2013
RETURN ON Forbes ranks years FIRST IN MBA PROGRAMS
INVESTMENT (27" WORLDWIDE
FORBES, 2011 & 2013
LEADERSHIP  Bloomberg Susinessweek  FIRST IN MBA PROGRAMS
PREPARATION  Zs¢seee e dully  woR| DWIDE FOR LEADERSHIP
curriculum ’ BLOOMBERG BUSINESSWEEK, 2012
THE IMD MBA

The skills to know
The confidence to act
The humility to lead

Business School

= Liu Univiersiey

www.imd.org/lp/mba

7

INTERNATI

RAISE YOUR GAME

Full Time MBA

nked flexible

‘Why the Full Time MBA?

New Spanish section

ol Times

3 Bost Business School in Europe. Fi
Choose the length of study: 12-15-18 month tracks

Global fence: Exchange
Global Study Tours, Career Treks, internships

c through
teamwork, innovation and entex

Specialization in one of our § Business Labs

ESADE Creapolis Consulting Project

More information

your reach.

ESADE Business School, Av. de la Torre Blanca,
59. E-08172. Sant Cugat. Barcelona.

Qy Tel.+34 934 952 088

& www.esade.edu/ftmba

v’w‘ l
et ]
=
Uﬁinelss TR
schooly — i
T ¥

-
1

e
oNAL MBA

in YoTibr

THE RESPECT OF DIVERSITY IS
THE ONLY WAY 7O STAY RELEVANT IN
OUR GLOBALIZING WORLD.”

Jean-Paul Agon, HEC class of 1978
CEO of LOréal, world Icader in cosmetics and beauty

By gathering more than 95 nationalities on campus, HEC Paris MBA teaches current

B C

and future leaders to embrace diversity and to connect with the entire world.

OMORROW IS OUR BUSINESS

@i CCH PARS ILE-DE-FRANGE www.mba.hec.edu
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I uCk Recruiting Executive Education Business Bridge Corporate Partners Search D

at Dartmouth

ABOUT MBA ADMISSIONS CAREERS FACULTY & RESEARCH ALUMNI NEWS GIVING

-~ .3
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ve At
v "
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o B
y .
pel :
~Portal A

Login to experience myTUCK, the new alumni
website, offering content tallored to your interests

and an improved searchable alumnl database.

ﬁ: =

ALUMNI

Highlights Events »

Connect

Alumni Directory m Reunion 2013 Events & Reunions
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Do you want to study outside your home country?

18%

w Yes
w No

20% - Maybe

62%
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What language do you expect to be taught in?

3%

11%

W The language of the country that | study in

W English

.. Other

86%
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s The Hock @tenghock - Feb 13

Cheapest AACSB biz school? In the UK ka? Torn between the UK and Aus.
Hate UK weather, like fees. Hate Aus fees, like weather

¢ from Kapar, Kelang

Expand

S The Hock @tenghock - Feb 13

Go University of Liverpool will be fun but location weather is like shit | hear. Even
during summer

¢ from Kapar, Kelang
Expand

O
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Where will demand come from?

WA ~ :
Argentina

w EAGLEs = Nest

'ssduth Korea

Talwan _
Vietham

k/ Phxppplnes

Thailand

IndB?lesia ' Malaysia

Bangladesh

Source: Wikimedia Commons, Author: Pawel
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The most popular reasons
"""""" o for choosing a country
are:

The
universities/business
schools in that country
have a good reputation
The country has a good
reputation

| want to live and work
in the country after my
studies

| was attracted by the
sporting and cultural
profile of the country
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CANADIAN* about why canada the schools events press
MBALLIANCE b hy canada the school

Excellent job Prospects for All MBA
Graduates

Elite Business Education

Incredible Opportunity Unlike the USA or UK, MBA graduates from Canadian

schools can transfer their student visa to a work visa
immediately upon graduation. Canada’s progressive
Top Standard of Living S yupong Prog

immigration system welcomes people from all over the

world to study and work in the country.
Rich in Diversity

Lifestyle & Culture

Job Prospects
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info@canadianmbaalliance.ca

https://www.youtube.com/watch?v=GTfj0792tfU O
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www.carringtoncrisp.com/
Twitter: @agcrisp
andrew@ecarringtoncrisp.com



